onsite marketing

7% Sales Uplift with Maxymiser Content MVT

Dial-a-Phone engages Maxymiser to manage onsite conversion rates,
discovering content that is most effective at converting visitors based
on their live interactions. An ongoing process of conversion
management allows our client to make informed content choices and
has established a process of continual improvement in website
performance.

Funnel analysis showed that the deal search page was critical to
overall site performance, with visitors who use it being more likely to
make a purchase. Maxymiser’s objective was to discover better
performing content and layout on the search page to increase
conversion to purchase.

The deal search page featured a line listing of available deals and
options to refine the search. Maxymiser designed and tested multiple
variations of the page and monitored live visitor response.

Approaches tested included:

variants with refine search options in alternative areas of

the page

the addition of various shortcut buttons to popular searches
At the conclusion of the test, the winning deal search page (illustrated
lower right) gave a slight decrease in searches performed and a 7%

increase in sales. The winner has three shortcut buttons to popular
searches to the right of the offer currently selected.

By implementing the winning page from their first test, Dial-
a-Phone will benefit from a 7% increase in sales .

Maxymiser allowed Dial-a-Phone to make an informed
decision on the winning search page based on its
impact on both clickthrough and final purchases

Taking effective action to improve conversion rate onsite
enables Dial-a-Phone to effectively exploit traffic onsite
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Marcus Ferguson-Jones, Director of ecommerce at Dial-a-Phone added “We have seen a 7% sales uplift
through making some relatively minor changes to our search functions which is a fantastic first result.
Maxymiser means we no longer need to base content choices on our own assumptions; we can
scientifically discover the content that drives the best commercial performance”.



